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INTRODUCTION

"WE ARE A LOCATION DATA AND INSIGHTS BUSINESS”

Our proprietary mobile
technology collects ultra-
precise, anonymised and

We offer independent and
media-agnostic

This data powers our
platform and products,
measurement, verification ‘ enabling us to attribute and
. : consented 15t party . )
and optimisation solutions . " verify consumers
location data on millions of

to our clients. behaviours.
real world consumers.
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Launch and monetise our
2 new products
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2018 KPIs ON TRACK

702k sales target

30 billion data points
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CFO UPDATE

 Revenue of £234,307 (H1 2017: £48,952)

» Sales run rate of close to £50k per month and growing

* Gross profit of £141,408 (H1 2017: nil), equating to a 60% gross margin

* Administrative costs reduced by 45% to £1,273,841 (H1 2017: £2,323,574)

* Raised £412,372 before expenses by way of a placing in June 2018 to provide resources to launch

and grow Verify product in the UK
» Further cost savings implemented which will be realised in H2 2018

» Cash balance as at 30 June 2018 of £720,461 (H1 2017: £407,582)
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OVERHEADS UNDER CONTROL*

1,400,000
1,200,000
1,000,000

800,000 960,212

600,000

540,370

400,000 475,197

200,000

0 *excludes depreciation,
) 2017 2017 2018 2018 amortisation, finance costs and
* 57 LOCATION restructuring expenses

;\‘Z\: SCIENCES Qa3 Q4 Qi1 Q2

6



LOCATION SCIENCES

KEY OVERHEAD REDUCTIONS

Cost reductions from Q4 2017 to Q2 2018 are:
» Personnel costs reduced by 52%

« Office costs reduced by 75%

* Legal and professional costs reduced by 70%

* Infrastructure costs reduced by 60%

* Further personnel cost reductions since 30 June 2018

Overhead run-rate now approx. £400k per quarter
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UPWARDS SALES TRAJECTORY

Q2 sales were impacted by GDPR
implementation which reduced raw
data sales — expected by management

120,175

114,133

2017 2017 2018 2018
~» SCIENCES Q3 Q4 Ql Q2
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SALES MOMENTUM IN ALL PRODUCT AREAS

» 2017 sales - raw data product only

« Attribution largest growth product in period

* Q2 2018 data sales impacted by GDPR (as expected)

 Audience and insight product sales commenced in Q2 2018

* No verification sales in H1 2018 (as expected)

« Sales run rate of close to £50k per month and growing

* Q4 2018 sales should be boosted by Christmas advertising spend

* On target to meet 2018 market expectations
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CEO UPDATE

* Lean and focused team
* On track to complete the turn around
* Real momentum across all our core products

* All our products are now available self serve — building a
scalable platform business

* Verify is already proving to be a global opportunity
* Run rate growth is on track to hit market expectations

* Location data is just at the start of a journey into mainstream
and will take time to grow

* The list of uses and opportunities for the data is endless
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ONLINE TO OFFLINE

Tracking the impact of digital adverts on driving visits to
store

* Our number one growth product in H1 2018
 Retail brands now demand reports

» Huge operational efficiency gains

» Significant R&D and learning

* Increasing market traction and brand loyalty

* Clients include Google, McDonalds, Toyota, Starbuc

Samsung, O2 and Heineken
» Repeat booking rate above 70%

* Objective is to move our clients to a self serve
platform
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Increase in Visitors over Entire Campaign

2.20%
2.00%
1.80%
1.60%
1.40%
1.20%
1.00%

0.74

Total Campaign

0.80%

0.60°

ES

0.40¢
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Request  Completed  Upload

—
Attribution Uplift

Please provide the input parameters for your Attribution uplift report

Pre-Campaign 08/20/2018 - 09/03/2018

Start/End

%,

Post-Campaign
Start/End

08/20/2018 - 09/03/2018

POICSV 'ODRTalonMcDonaldsStoreList.csv

Exposed Audience
csv

ODRexposedMcD.csv
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OUT OF HOME ADVERTISING

Out of home - Audiences Over Time
I cirerma [ Fastfood

Smarter out of home advertising planning and buying

* OOH market has been flat at £1 billion for many years

» Mobile location data is seen as a way of stealing share
from digital

Index

« LS data is no. 1 in the market for scale, accuracy and
GDPR compliance

* LS data been used extensively across the market = “
* In discussion with three of the leading players OOH Exposure a

Please provide the input parameters for your OOH Exposure Analysis

about exclusive partnership

Pre-Campaign 08/20/2018 - 09/03/2018
Start/End

» The big opportunity, but a slow sector to embrace
new data sets

‘Campaign Start/End 08/20/2018 - 09/03/2018

Post-Campaign 08/20/2018 - 09/03/2018
Start/End

a POICSV
X e LOCATION _
§X 1735 SCIENCES Exposed Audience

Radius from POl 30
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INSIGHTS & AUDIENCES

Insight reports through device location behaviour analytics

« Significant demand from multiple sectors

* In discussions with the main data business in the UK
« POC and evaluation work completed

» Dashboard delivering live actionable insights

The plot belows shows a scatterplot map of all events.

Full SaaS offering
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Home Location Algorithm and Catchment Area

The sample data contains 55k distinct hashed IDs and IDs with home locations are 53k (circa 97%). We can calculate that 45k IDs (circa 85%)

live within 50Km distance from Lakeside (the blue circle).
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For purpose of the analysis, we use a sample of 762K events between 01/01/2018 to 31/03/2018.
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VERIFY

Location Health Check
69.2% 1294.7K
Verification of mobile advertising location data oy g Morrstiops
47.2% 136.6K

unique users per day Valid Locations

» Tapping into the growth of location based advertising Publisher Quality

App "¢ Goodlocation '©  Totallmpressions "4
+ Built to be globally scalable o — -
. . . . Gumireecom LS
* Live in the UK market with three leading agency groups — 1? LOCATION
+ Senior advisor in NY and activation plan for US market R T
Date Advertiser Can
*+ Resellers in South Africa, Singapore and France T ovan-omeos || R
P Y
+ Marketing push following June placing f\ - = R —
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 Disruptive technology will take time to gain traction v \ - oceeese o0 o -
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TRANSACTIONS IN VERIFICATION

MOAT grapeshot

Acquired by Oracle Acquired by Oracle
Viewability Brand Safety
$850m $300m
DV IAS 522
. Ad Science
DoubleVerify
Majority stake by Providence Equity Majority stake by Vista Equity Partners
Viewability Brand Safety
$300m valuation $850m valuation
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MULTIPLE MARKETS

Help Apps
Deliver
Better

Services

Gover't
Planning

Research
Companies

Ad Verfi-
cation

Out Of

Home

Media
Planning

Digital
Attribution

Town
Planning

Store Visit
Analysis

Store
Opening /
Closing

Private
Equity

Revenue
Generating

Contracting

Proof of
Concept

Future
Opportunities
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SUMMARY

Performance on track to meet market expectations
Costs under control

Real momentum across all our core products

Verify is already proving to be a global opportunity

The list of uses and opportunities for the data is endless
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DISCLAIMER

These presentation materials (the "Presentation Materials”) are being solely issued to and directed at (a) persons having professional experience in matters relating to investments and who are investment professionals as specified in
Article 19(5) of the Financial Services and Markets Act 2000 (Financial Promotion) Order 2005 (the “Financial Promotions Order”), and (b) persons certified as sophisticated investors within the meaning of Article 50 of the Financial
Promotions Order but (for the avoidance of doubt) not those who are self-certified within the meaning of the Financial Promotions Order. This document is exempt from the general restriction on the communication of invitations or
inducements to enter into investment activity and has therefore not been approved by an authorised person as would otherwise be required by section 21 of the Financial Services and Markets Act 2000. Any investment to which this
document relates is available to (and any investment activity to which it relates will be engaged with) only those persons described in (a) or (b) above. Persons who do not fall within the above categories of investor should not take any
action upon this document, but should return it immediately to Location Sciences Group PLC, Tower Building, 11 York Road, London, SE1 7NX

It is a condition of your receiving this document that (i) you fall within, and you warrant to Location Sciences Group PLC (the "Company") that you fall within, one of the categories of person described in (a) or (b) above and (ii) if you fall
within category (b) above, it is a condition of your receiving this document that (A) you are a person who has a current sophisticated investor certificate, signed by an authorised person and dated no earlier than 36 months preceding
the date of receipt of this document, confirming that, in the opinion of such person, you are sufficiently knowledgeable to understand the risks associated with an investment in an AIM quoted company and (B) that within the last 12
months you have signed a statement in the terms set out in Article 50(1)(b) of the Financial Promotions Order. The Presentation Materials do not constitute or form any part of any offer or invitation to sell or issue or purchase or
subscribe for any shares in the Company nor shall they or any part of them, or the fact of their distribution, form the basis of, or be relied on in connection with, any contract with the Company relating to any securities. The Presentation
Materials are not intended to be distributed or passed on, directly or indirectly, or to any other class of persons. They are being supplied to you solely for your information and may not be reproduced, forwarded to any other person or
published, in whole or in part, for any other purpose.

No reliance may be placed for any purpose whatsoever on the information contained in this document or on its completeness. Any reliance on this communication could potentially expose you to a significant risk of losing all of the
property invested by you or the incurring by you of additional liability. No representation or warranty, express or implied, is given by the Company, its directors or employees, or their professional advisers as to the accuracy, fairness,
sufficiency or completeness of the information, opinions or beliefs contained in this document. Save in the case of fraud, no liability is accepted for any loss, cost or damage suffered or incurred as a result of the reliance on such
information, opinions or beliefs. Recipients of these Presentation Materials should conduct their own investigation, evaluation and analysis of the business, data and property described in this document.

If you are in any doubt about the investment to which these Presentation Materials relate, you should consult a person authorised by the Financial Conduct Authority who specialises in advising on securities of the kind described in this
document. The information presented here is not an offer for sale within the United States of any shares or any other security of the Company. Any shares referred to herein have not been and will not be registered under the U.S.
Securities Act of 1933, as amended (the "Securities Act"), and may not be offered or sold in the United States absent registration under the Securities Act or an available exemption from it. The distribution of this document in certain
Jurisdictions may be restricted by law and persons into whose possession this presentation comes should inform themselves about, and observe, any such restrictions. This presentation is only being made (i) to persons that are qualified
institutional buyers as defined in Rule 144A under the Securities Act or institutional accredited investors as defined in Rule 501(a)(1), (2), (3) or (7) of Regulation D under the Securities Act or (ii) to persons that are not U.S. persons as
defined in Regulation S under the Securities Act.

Certain statements made in this presentation may not be based on historical information or facts and may be "forward-looking" statements, including those relating to the Company's general business plans and strategy, its future
financial condition and growth prospects, and future developments in its industry and its competitive and regulatory environment. Actual results may differ materially from these forward-looking statements due to a number of factors,
including future changes or developments in the Company's business, its competitive environment, information technology and political, economic, legal and social conditions affecting the Company.
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CONTACT US
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Independent location measurement and verification.

We offer ultra-precise location technology with
highly valuable insights and analysis.

Connect with us to find out more:
hello@locationsciences.ai

www.locationsciences.ai



